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MARKETING

WE HAVE COME A LONG WAY

FROM THE EARLIEST MEANS OF COMMUNICATION...
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TO A COMMUNICATION SUPERHIGHWAY...

AND WE ARE NOT ABOUT TO STOP LOOK AND LISTEN...
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IMAGES ARE NO LONGER ENOUGH...

HOW WELL 00 YOU UNDERSTAN THIS MESSAGE WITH ST TEXT?

WORDS DON'T SUFFICE...

HOVIWELL DO YOU UNDERSTAND THIS MESSAGE WITH BOTH AGES AND TEXT?
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PEOPLE COMPREHEND
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WITH INFOGRAPHICS WE GET THE BEST OF BOTH WORLDS.
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BUSINESS CARD f

Design Psychology

For combined aesthetic value
and message clarity, follow
these basic principles of
business card design.

Combination
5
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o o © \ 4
Complementary colors shouldbe used as main ‘Analogous colorsae the ones that share
and accent colors. These ae the anes seen the same undertones, and found next

‘opposite each other on the color wheel,
suchas green and red
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Trads are used 10 reate a dynamic
color scheme. Triads are formulated
by picking a color on the color wheel
and the fourth color thereattes, An example

of atriad s violet green-orange.

1o each other on the color wheel.
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Splt-Complemen Tiads create a
mare muted color combination. These
are the ones on either side of a chasen
color's opposite chrome on the color wheel
For exampie, the splt-complement rad for

redrorange i green and blue

Character
AT VTR ORANGE " re0 i pink 8
connotes youth creates command is all about zest is associated with
nd positivity. and control power, and urgency.  romance and femininity
suggests peace gives off asenseof  conveys abundance is attributed to
and tranquilty safety and confidence. and serenity. opulence and strength,

Typeface Personality
[suae serirs]

are reminiscent of callgraphy or
handwritng, with quaites that

are squared of typefaces considered a5
both bold and modern.

range from playfulto sophisticated,
and are normall suggestive of a
specfic design era or genve.

RIF TYPEFACES SANS SERIFS

are traditional and effcent, although usually not as Rambayant
and are the go-1o typefaces for asthe other typefaces, exude a dean
formal or corporate designs. and contemporary elegance:

Top Font Choices
Futura Bodoni Frutiger TRAJAN

58 Bishin. Aorpt oo Garamond

WHITESPACEIOOI

GOOD NEGATIVE SPACE CREATES...
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BAD NEGATIVE SPACE RESULTS TO

(

l

* Zero cohesion
pmfessmnansm of elements

* Charm and vitality * Boring look

= Appropriate + Compromised
emphasis and emphasis and
hierarchy of hierarchy of
design elements design elements

* Legibility + Poor legibility

Ewitker Courtesy of

—— Yeardrinting.us
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STATS
Uses brightness levels via Uses color dots to cover light
liquid crystal diode (LCD) [/ = wavelengths
it e T " 100% black cos=soid black g
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color potentials color variants
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Computer monitors pRSENS, Posters

Email @ L/~ sillboards
Internet\Websites - Glossies
CO/DVD Files Business cards
Television 7= -8 Brochures and Leaflets
Office/Home Printers 7TV 4N Al types of traditional
Al digital files printpedia
Best for onscreen or digital viewing Q“EN G’”J‘ Offset printing processors

Canadspttobasic homeor R ket cators o e wee
office printing i
~_ printing paper
Allows easy onscreen Warmer colors on

‘creamy-white paper

colormanipulation
(Photoshop,etc) 7
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recipes

LY 30

Fruity Moroccan
Chicken

Okra With
[ chunky Tomatoes

Caramelized Pear Spinach
Salad With Pomegranate

’\ & D

Roasted Tomato
Soup With Basil R ®)

Balsamic Roasted Fig
o Tartlets With Pistachios

IS And Honey
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FACTS & FIGURES

« Name: Derived from Lot 12 (water of the sea)
« lanetary stone: pisces « Also called 1«

« sun sign: Scorpio. SUmBOlees safety

PHYSICAL CHARACTERISTICS

SESRe beryl family
Basic components
Be M si [ A1 [N o

Beryllium | Silicon | Aluminum | Oxygen

HISTORY

etyne

LEGEND

HEALING PROPERTIES
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BUSINESS CARD v

Design Psychology

For combined aesthetic value
and message clarity, follow
these basic principles of
business card design.

Combination
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Triads are used 10 reate a dynamic
color scheme. Triads are formulated
by picking a color on the color wheel
and the fourth color thereatter, An example

of atriad i violet green-orange.
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‘Analogous colors ae the ones that share.
the same undertones, and fou

1o each other on the color wheel,
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Splt-Complement Tiads create a
mare muted color combination These
are the ones on either side of a chasen
color's opposite chrome on the color wheel
For exampe, the splt-complement rad for

redrorange i green and blue

Character
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AT VA ORANGE " re0 B pink 8
connotes youth creates command is al about zest is associated with
‘and postivity and control power, and urgency.  romance and femininity
suggests peace gives off asense of  conveys abundance is attributed to
and tranquilty safety and confidence. and serenity. opulence and strength,

Typeface Personality

are reminiscent of calligraphy or
handwritng, with quaites that

range from playfulto sophisticated,
and are normally suggestive of a
specfic design era or genve.

are vadtional and efciet,
and v the goto ypelacesfox
formal o corporate designs

Top Font Choices

Futura Bodoni

are squared of typefaces considered a5
both bold and modern.

SANS SERIFS

although usually not 2s lambayant
as the other typefaces, exude a dean
and contemporary elegance:
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design elements
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BAD NEGATIVE SPACE RESULTS TO

* Clutter

* Zero cohesion
of elements

* Boring look

+ Compromised
emphasis and
erarchy of
design elements.

+ Poor legibility
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