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Professional Experience and Curriculum Vitae
Josh Sklar is a pioneer of digital marketing and advertising.

His career spans more than 25 years in the space; imagining, coding, designing,
developing, innovating, and strategizing his way to success at the helm of the world’s
most respected digital agencies, among them Bates Advertising, XM Asia, XM
Worldwide, and WPP Digital’s BLUE.
“Josh is not one of Asia’s digital pioneers, he is the region’s digital pioneer,” says VP
of Yahoo! Asia Pacific and IAB Chairman, Ken Mandel. His commitment to breaking
new ground led to an unbroken run of successful, results-driven, award-winning digital
campaigns for some of the world’s most prestigious brands, including: HP, Nokia,
Cisco, Visa, Heineken, Coca-Cola, Discovery Channel, ESPN, Singapore Airlines,
Pfizer, General Motors, HSBC, and the US Department of Defense.

Most recently Josh served as Global Creative Director and Director of Digital Strategy
and Operations for Enfatico, WPP’s “all star” initiative that assembled the network’s
top talents to lead worldwide integrated campaigns for Dell.

This breadth of experience combines with a deep understanding of how people interact
with technology to create a unique, truly global perspective, putting Josh squarely at the
forefront of the digital revolution. This keeps him in demand for his expert advice and
opinions, with appearances on CNN, CNBC, and ABN (Asia Business News) and
quotes printed in The Wall Street Journal, Time Magazine, and numerous online news
sources. Josh has been invited in as a member of the International Academy of Digital
Arts & Sciences (IADAS), founded the Asian New Media Association, has served on
major creative award show juries including the Clios and The Webbys, guest lectured at
the University of Texas at Austin’s prestigious Advertising and PR graduate program,
and for the last 17 years has written a regular new media column for the advertising
trade.

Today, Josh is Founder and Chief Heretic for Heresy, a consultancy that rejects the
status quo and has a simple mission: to convert marketing professionals into digital
marketing gurus — and to resurrect their careers, their organizations, and their brands
along the way.

Previous Clientele
3M
Accenture
Action Direct Marketing
Acuvue
AMD
Animal Planet
ATKearney
Aqua Physics
AspireATM
Aviva
Backwoods
Bates Worldwide
BEA
Benadryl
Blue Shield of California
Boeing
British-American Tobacco
Bubbalicious
Cable & Wireless
CCG.XM
Chabad Bahamas
Chabad Venice
Cisco
Citibank
Certs
Coca-Cola
Colgate
COMO Hotels
Compaq
Credit Lyonnais
Danone Yoghurt (BIO)
DBS (Development Bank of Singapore)
Dell
DeNovo
Dentyne
Digital (DEC)
Discovery Channel
Dow Corning
Draftix
EasyRaise
Elidel
EMC
Equealth
ESPN
Fellers & Gaddis
Firetag
Four Points
Fuller, Dyal & Stamper
General Motors
GlaxoSmithKline
GSD&M
Harcourt Brace Jovanovich
Heineken
Hewlett Packard
Hong Kong Tourism Board
HSBC
Hyundai
IBM
Infinite Monkeys
Intercontinental Hotel Group
Interwoven
Israeli Air Force
Jabico
JAM Ventures
J Records
Johnson & Johnson
Kedaung
Kraft
LegalDocs
Le Meridien
Listerine
Mandarin Oriental Hotel Group
MeadWestvaco
Microsoft
Millennium and Copthorne Hotel Group
NASD
Nicorette
Nokia
Nortan Software
Novartis
Office of the Prime Minister of the Republic of Singapore
Opus RX
Pantene
Pfizer
Phantom of the Opera touring company
Polycom
Preferred Touring Solutions
Proctor & Gamble
Progress Software
Raffles Hotel Group
ReelGenie
Rutgers University
Ruuvy
Sassoon
Sauza Tequila
Seagate
Sheraton
Sherry Matthews Advertising
Sicola Martin Koons & Frank
SilkAir
Singapore Airlines
Singapore Telecom (Singtel Mobile)
SK-II
SkyTel
Sony
Sony-Ericsson
Standard Chartered
Starwood Hotel Group
Steck Vaughn
Symantec
Texas Instruments
The Mall of America
The Psychological Corporation
The Straits Times
The Walt Disney Company
UOB (United Overseas Bank)
US Department of Defense
Utama Banking Group
Venturem
Versace
Victor Khoo Productions
Visa
VMWare
Wallingford Electronics
Westin
Williams-Hemingway
WPP Group
WWPass
XM Healthworld 
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Experience
2010 – Present
Heresy, LLC
President, Creative Director (and Chief Heretic)
Austin, Texas
Conduct customized workshops for professionals in the advertising and marketing
industry to help them understand digital media and its opportunities, while advising
senior executives on how to transition their agency or organization along with their skills.
Evolving traditional marketers into digitally-savvy marketing leaders.
• Discovery/Recommendation reports
• Evaluations
• Workshops
• Mentoring/Coaching
• Master classes
• Screening candidates
• Writing/Coordinating (digital/integrated) RFPs
• Ideation/Blueprints
• Project Plans
2009 – 2010
WPP’s Enfatico
Global Creative Director / Director of Digital Strategy and Operations
Austin, Texas
• Worldwide Agency of Record for Dell with a $4.5 billion dollar advertising and
marketing budget.
• Developed strategy for Dell’s global online presence with an emphasis on efficient,
adaptable templates and tool kits while focusing on localization needs for regional and
local markets.
• Responsible for all digital marketing activities for Dell on agency side
(Web sites, microsites, extranets, banners, social media/commerce, products demos,
online videos, e-mail marketing, widgets, etc.).
• Oversaw global digital creative and integration with offline advertising.
• Creative lead for all advertising and marketing, including print, for Dell’s Public line of
business (government, healthcare, and education).
• Digital creative lead for Consumer, Small-to-Medium Business, and Large Enterprise
lines of business.
• Managed day-to-day operations with staff in five countries and the entire Digital group
in Austin.
2007 – 2009
WPP Digital’s BLUE Interactive
Global Chief Creative Officer
Singapore
Won Overall Agency of the Year for 2008
• Led the creative teams.
• Developed intelligent, engaging advertising and marketing communications solutions
for pitches and ongoing project work.
• Worked closely with the MDs in each of the offices (Singapore, London, Palo Alto,
NYC, Tokyo, Beijing, Shanghai) to develop passion and skills for creativity within the
agency.
• Raised the quality and innovation of the creative in the network to match the analytical
skills for which BLUE is known.
• Extended the agency’s creative leadership by taking a data-centric approach to
creativity and applying it to iTV and digital printing.
• BLUE’s clients include:
o Cisco (APAC and US)
o Dow Corning (global Agency of Record)
o Hewlett-Packard (APAC regional AOR)
o Johnson & Johnson (APAC)
o Microsoft (Singapore AOR)
o Motorola (APAC)
o Proctor & Gamble (APAC regional AOR)
o Polycom (global AOR)
o Raffles Hotel Group (global AOR)
o Singapore Airlines (global AOR)
o Starwood Hotels and Resorts (APAC regional AOR)
-Sheraton -Westin -St. Regis -Le Méridien -Four Points
1986 – 2008
Logicworks (formerly Hyde Park Studio)
Founder / Creative Director
• In 2002, Hyde Park Studio morphed into a non-hierarchical ‘virtual’ network of new
media professionals to target small-to-medium businesses and to help achieve quality of
life for all involved while maintaining maximum quality.
• As Hyde Park Studio, we took in jobs or served as contract designers, art directors,
copywriters, illustrators and/or trainers in ad agencies (Austin, Houston, Tel Aviv,
Jerusalem, New York, New Jersey, Singapore, Jakarta, Bali, Kuala Lumpur) such as:
o BBDO
o Euro RSCG
o Grey Advertising
o JWT
o Leo Burnett
o Lowe & Partners
o McCann Erickson
o Young & Rubicam
2003 – 2007
Texas Association of School Boards
Division Director, Online Communications
Austin, Texas
• Ran two departments consisting of media services (photography and video
production) and interactive media.
• Defined the vision for the online communications, marketing, and branding strategies
of the Association and its subsidiaries and how they could integrate with offline efforts.
Including:
o an aggregate purchasing cooperative system for school districts and municipalities
that brings together hundreds of vendors resulting in $240 million a year in sales;
o a financial management subsidiary with over $7 billion in funds administered through
online tools;
o a $100+ million self-insurance program whose assets are handled through online
entities for customer claims and staff management.
• Managed all online activities for communicating with the more than 7,000 school board
members and 560,000 district employees (for serving over four million Texas public
school students).
• Developed robust methodologies for use throughout the organization to allow Internet-
based content and applications to be developed and maintained by all 21 divisions of
TASB, regardless of individual technical knowledge or ability.
• Conceived relevant questions and conducted stakeholder interviews, focus groups
and user acceptance testing for development of accurate communications strategies.
• Created brand and Web guidelines to be followed by all TASB divisional content
owners.
• Graphic design, logo/brand development, information architecture, user interface
development, content mapping, etc. for development and maintenance of TASB’s
membership Web site, Intranet and many other online entities.
1994 – 2003
Pacific Rim Imports
Founder
Bali/Singapore/Jakarta, Indonesia/Austin, Texas
• Started online catalog business to sell Southeast Asian art through the World Wide
Web. One of first online shops in the world.
• Established e-commerce sales model used by future top brand clients (including Nokia
and Compaq).
2000 – 2002
XM Worldwide, Bates Advertising / Cordiant Communications Group
Global Chief Creative Officer
New York City
• Helped guide the direction of the worldwide digital network in 14 countries (on the
senior management team and the North America board).
• Developed and implemented creative strategies for clients.
• Directly responsible for the level of creative quality of projects.
• Worked with the global CEO and other senior staff to win new business.
• Led major client projects through initial concepts, proposals and executions.
• Represented XM’s creative position by giving talks, writing articles / papers.
• Created brand guidelines for XM.
• Helped local offices with difficult issues related to projects and clients.
• Acted as North American Creative Director for companies such as:
o Accenture
o Hyundai
o Kraft
o Pfizer
o US Department of Defense
1996 – 2000
XM Asia Pacific, Bates Advertising / Cordiant Communications Group
Chief Executive Officer / Executive Creative Director
Singapore
• Business profitable from first year.
• Grown to one of the top 40 digital agencies in the world in terms of revenues
(according to Advertising Age and Adweek) within three years.
• Highest margins within the Cordiant network for any subsidiary.
• Most industry-awarded company in the Asia Pacific resulting in a high profile.
• Clients included agency of record status for:
o Compaq (regionally – 14 countries)
o ESPN (regionally – 18 countries)
o Heineken (regionally – 12 countries)
o Nokia (regionally – 18 countries)
o Singapore Airlines (globally)
o Visa (regionally – 5 countries) ??
1995 – 1997
IMAGEry
Writer / Editor
Bi-weekly newsletter for the graphic design industry that went out to over 350
subscribing ad agencies and design houses containing insights, advice and step-by-step
tutorials on everything from trapping to typography to color models. Also about the
possibilities of the Internet and advertising in those early days, providing a glossary of
terms defined in each issue.
1994 – 1996
Magic Media, KIG Worldwide
Partner / Creative Director
Singapore
• Began this Asia regional production/post-production video business as a spin-off of
KIG Worldwide (see next position).
• One of the first implementations of a nonlinear, digital video editing system in a studio
in Singapore.
1992 – 1994
KIG Worldwide
Group Creative Director
Jakarta, Indonesia
• Established design and photography studio to manage needs of 23 conglomerate
subsidiaries throughout Asia as well as a pre-press service bureau for both in-house
and external business opportunities.
• Trained and managed staff of 30. Within two 1/2 years the studios were profitable and
self-manageable when previously the Group, one of the world’s largest manufacturers
and distributors of glass and flatware, wasn’t using computers at all for its design and
printing processes and hadn’t considered selling these services.
• Services included package design, graphics for plates and mugs (for collectibles such
as Disney’s The Lion King and Aladdin movies), annual reports, brochures, logo
development, copywriting and a whole range of collateral.
Publications
01/2000 – Present
ADOI Magazine
Monthly New Media Columnist
Write a monthly column for this advertising industry trade magazine that is published out
of Malaysia for consumption in Asia.
Affiliations
International Academy of Digital Arts and Sciences
(Member / Jurist for the Webby Awards)
Asian New Media Association [ANMA]
(Founder & President)
Internet Advertising Bureau [IAB]
(Charter Member - Asia)
Association of Accredited Advertising Agencies [4As]
(Full Member/Committee Chair - Singapore)
Additional Information
• Most awarded interactive creative director in Asia (1996-2000)
(according to the 4A’s & Ad Age International)
• First new media creative from the Asia Pacific to be a juror for the Clio’s international
advertising festival (1999)
• Chairman of 4A’s Creative Circle Awards new media jury / President of the Asia
Advertising Awards digital jury
• Jurist for numerous new media award shows from 1996-present
• Worked with the Economic Development Board [EDB] of Singapore and the National
Computer Board [NCB] to help develop industry relevant courses with the local
universities, polytechnics and design schools
• Taught (English, Graphic Design, Design Applications) for over 15 years
• One of the featured subjects in The BBS Documentary, about the early, pre-Web days
of social telecommunications
• Appeared as an “expert” guest several times on CNBC, CNN, Asia Business News
and quoted in the Asian Wall Street Journal, Internet.com as well as other print and
online publications

Awards and Accolades
• Marketing Magazine’s “Agency of the Year”
Awards:
Overall Agency of the Year 2008 - BLUE
Interactive
New York Festivals:
Gold: XM
Silver: Coca-Cola
Medal: Nokia
Finalist: Compaq
Effies
Bronze: Sauza Tequila
Clio’s:
Finalist: ESPN
Finalist: Nokia
Internet World:
Campaign of the Year: Compaq
Relationship Mkting Award: Compaq
Andy Awards
Bronze: Sheraton Hotel Group
NetCompass Awards:
Best eCommerce Site: Compaq
Revolution Awards:
Best Ad Campaign: Compaq
Web Awards:
Standard of Excellence Award: Compaq
SoE: Singapore Airlines
SoE: Coca-Cola
IAS Hall of Fame: Compaq
Media Magazine's DMAs:
Best Use Rich Media: Compaq
First Place FMCG: Coca-Cola
Int’l Web Awards:
3 certs of Creative Achievement: Coca-Cola
cert of Creative Achievement: Nokia
4A’s Creative Circles:
Best of Show ‘98: Nokia
Gold Medal: Nokia
2 Silver Medals: Singtel Mobile
2 Silver Medals: ESPN
2 Silver Medals: Discovery Channel
Bronze: Compaq
Finalist: Compaq
2 certs: Compaq
4 certs: Nokia
Best of Show ‘97: Nokia
Gold Medal: Nokia
Pacific Internet's Best of the Web:
Best site in Asia: Nokia
Gold: Nokia
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