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PRO-ENVIRONMENTAL PURCHASE INTENTIONS
YOUNG PEOPLE IN VIETNAM
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1. Marketers of environmentally
friendly products are faced with
challenges to shift attitudes
towards environmental
friendliness as a potential
expressive purchase

. Environmentally friendly products
need to be seen as socially
desirable among the target
market in Vietnamese collectivistic
society

utilt cts . The desirable status of
orbik environmentally friendly products
in developed countries has not
reached Vietnam, even though
environmental awareness is
generally positive.
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PERCEPTIONS OF SAFE DRIVING NORMS
IN VIETNAM
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theory and application for
social marketing

Call for Research Case Studies
h | ., Ergy,

BACKGROUND

Social marketing h

growth in terms of re: hi The aim of this book, Publishers di
£ the first quarter of 2014, is to provide a concise overview of different

e ew de

o decad ‘models of behaviour change ing. The:

book will assist academics and practitioners in the development of

social marketing programs. It will do this by offering a review and

analysis of the most relevant and dels of behaviour change,

and then presenting a number of case studies from Australian and

i that in practice. The

focus is to p ind highly p

theoretical models. This will make it accessible to not only researchers

and practitioners in the field of behaviour change, but also NGOs,

in

S e % environmental sustainability, public policy, public health, health
academicall nd manner is particularly useful ot ol markstRE R jal change, social

to social marke nd anyone interested in welfare, and health communications.
behaviour change in general.
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