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Professional Experience and Curriculum Vitae

mmott visual is founded and run by Maarten Ottens. It combines years of design
experience, research and education in fields from engineering to philosophy into what |
love the most: translating concepts to visual designs.

Design, as | see it, is more than the final product. It involves thinking with you, my
clients, about your needs, your message, and the concepts behind your ideas. By
combining your expertise with mine we can come up with solutions

that surpass our respective possibilities. With an eye for details, a knack for perfection,
and an eagerness to learn and listen, | am your partner in the whole design process —
from an initial consult, to concepts, to the final designs.

Over the years | worked with universities worldwide, local ‘local businesses’, and

inspiring individuals. Have a look at my work and send me an email or give me a call if
you want to talk. I'm always open to discuss new ideas and start new projects.

Previous Clientele

University of California Davis

Johns Hopkins University

Brown University

3TU.Centre for Ethics and Technology
Delft University of Technology

Azafran Café & Catering

Neopol Savory Smokery

John Dean Photograhy

Anand Giridharadas, NY Times Columnist & Author
Pien Hazenberg, Artist

Prenra Singh, Harvard University
Jodo Biehl, Princeton University

Awards and Accolades

With a background in design, technology and philosophy, | work from concept to code

and design, thinking through evengsies @kEae siesighdracessStagingvizsaefully

listening to the ideas of my clients and studyinigelihieskeisls 230020 fhxins 4. 2eartsizde those
WWW.THECREATIVEFINDER|dgl$ into strong visual statements in print and for digital media. Throughout this

process | keep a close eye on the quality of communication and implementation,

~rroatinA ecnaliitinne that lact



Maarten Ottens
Graphic Design
United States

View the full portfolio at http://www.thecreativefinder.com/mmott_visual

B october 21,2011

Epidemiology, the “Data Deluge,”
and the Problem of “Good”
Information

By Theresa MacPhail

‘This article is part of the series: Information in the Biosciences

World Health
Organization

Pandemic (H1N1) 20
“And nu

Status as of: 30 August 2009

Walking down the halls of a public health agency in the fall f 2009, T quickly
became i the person doi honi ion-sharing and
sensemaking during infectious disease outbreaks. Two weeks into my tenure,
Istarted being hailed by my academic association and playfully taunted with

echoes of my research question: “Hey, Berkeley! Have you...
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Science,
Medicine,
and Anthropology

Acollaborative website
covering the intersections of
medical anthropology,
science and technology
studies, cultural psychiatry,
psychology and bioethics.
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